Xiao Li: Can you tell us 1 , or what you understand them to be?

James Philip: Well, it is a bit of a controversial area. It’s basically all about 2 . It’s the decision that has to be made about issues, usually potentially explosive issues, em, and whether certain actions are morally right or morally wrong.

Xiao Li: It must be a very difficult problem for many managers. It’s not easy to find a definite answer to questions concerning 3 .

James Philip: Yes, you are right, that’s the point. Obviously who should judge whether it is morally right or wrong is a matter of opinion. I mean 4 .

Xiao Li: So, in a company who would usually decide?

James Philip: Well, I think in a large company, it is not a single person’s responsibility. They must have some kind of uniform guidelines and policies that are put into practice throughout the organization. They have to establish them in an ethical way, and once it’s set, this code should then be applied to all sectors including marketing, and...

Xiao Li: The workers individually make decisions in line with the code. That makes sense.

Keys:

1. what marketing ethics are?

2. moral principles.

3. business or marketing ethics.

4. what is morally right for one person may be morally wrong for another.
