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Y% AN Lead-in Work

g% b8 Background Information

TR A W 2% Iz K R 25 L I 2 B A R A L R A M R iR T SR I — TR A2
A R S — Rl R 3 Ml A R — IR 55 PR ATl R R AR 2 R TR T TR B
b7 o TRWEWCATT LAAE Ay [ 51 M7 A0 57 W S i B B B . DA SR LA iR 3 i e ol S —
KMo R B e b A AT B A A A Ml i B Ry A — R R A B T B i
Ca i ettt RAr kR ELD T Z—,

O\ 55 it U A0 4% T 55 0k i (Commercial Business Travel) . 2318 Jik i (Convention Travel) .
JE& YTk ¥ (Exhibition TraveD) % Jilljiig i (Incentive Travel) .7 3t 3¢ & ik i (Public Relations
Travel) . & @ik ii# (Special Program TraveD .= i #E 8 ik ii# (Sales and Marketing Travel) 5
BT TAETZ IR . 2 55 iR St LT 4F 268 i — R ™ SC 1 B8 9 il e T8 =X L 45
] B 2 55 i e R0 L A S5 iR P ROE 2. AR BT A 02 B PR S 55 ki . A SR E 5 —
TR AR LA B O R AR S S5 R R A 1% B ) U A i I R AR R A AT Y
HE . %5 R e Bl i, L R R R B 55 . 28 55 IRk i B 1 AF & o 98 15 [8] M 81, 18
RF SR A A B A R 55 0 B, BEOR WA T R BT R R A
FEPR T B BORABAR ™46 . S Wi B 2 miAg  RAARRME . 2 55 iR e 48 2 & R IR AT K .
AT RARWE DI AR, G50 =6 AR e i 1 32 B, . A 55 i U A X 1 Y B SR Al R A Y
W . ATTAE B A HL 5 RIAT 2810, I & 2 R A B i, SR BE r BA 060 19 18 N D BB 805 11 ) 1 3R 3R
M ATVRE AR R, ABATICH R B LB C BB 2 B4R R . BR T RAT U7 08 Z 4, 24 55 ik i 4 ik
A8 K Y T BUR VBRI A A b AR LR R B R H M E R . Ik
Ab ABATT A B B Ll M 1 )

ARk Bl A TR R 28 B 0 PR SR AN 2R [ ) BB T b 3R A RIS Y SOk s Y
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M Texts

Translate the following passage from English into Chinese:

Cultural factors play an important role in business travel. Business managers who hope
to profit from their travel should learn about the history, culture, and customs of the
countries they wish to visit. Flexibility and cultural adaptation should be the guiding
principles for traveling abroad on business. Business manners and methods, religious
customs, dietary practices, humor, and acceptable dress vary widely from country to
country. It is recommended that business travelers prepare for country visits by reading
travel guides. which are located in the travel section of most libraries and bookstores” .

Some of the cultural differences that U.S. firms most often face include distinctions in
business styles, attitudes toward development of business relationships, attitudes toward
punctuality, negotiating styles, gift-giving customs, greetings, significance of gestures,
meanings of colors and numbers, and customs regarding titles” . For example, human head
is considered sacred in Thailand, so never touch the head of a Thai or pass an object over
it. The number 7 is considered bad luck in Kenya and good luck in Czech Republic, and it
has magical meanings in Benin. The number 10 is bad luck in Korea, and 4 means death in
Japan. In Bulgaria a nod means no, and shaking the head from side to side means yes. The
“okay” sign commonly used in the United States means zero in France, is a symbol for
money in Japan, and carries a rude meaning in Brazil. The use of a palm-up hand and
moving index finger signals “come here” in the United States and some other countries, but
it is considered vulgar in others.

Understanding and paying attention to cultural factors such as these are critical to
success in international business. Lack of familiarity with the business practices, social
customs, and polite norms of a country can weaken a company’s position in the market,
prevent it from accomplishing its objects, and ultimately lead to failure® .

American firms must pay close attention to different styles of doing business and the
degree of importance placed on developing business relationships. In some countries,

businesspeople have a very direct style, while in others they are much more subtle in style
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and value personal relationship more than most Americans do in business. For example, in

the Middle East, engaging in small talk before engaging in business is standard practice® .

E 3 |

Translate the following passage from Chinese into English:

N A AR S ARAT Wb AR K RS 5y i 5 5 25 U5 ) IR BEABATT T 25 i 4 B 7 i Y L 5K 25 408 L Y
W% . EANYVEZ T A F T 54 B ORR 22 5, 88l U5 ) — A 58 22 7 il LT A W] 3C
AT 0 T34 22 S 33K 28 S0 A 2 S ] R 23 B2 7 I BT VLR RN TS

WA B AN iR U T DL SRR R R R 2 P 36 W] DAEk s 5 A R S5 A0SR AN A [ R S 2 TR] Y
KA AEHE I, MR ) R 55 R AT A ST AT O I R AT A A 1 2 g
5 A2 R, DU AR B IR 2 AT o R .

Jv A F A R T B8 N 5 A BT R I 22 AR R A IS Y SO eR . R A5 N B LR — 5K AR
i e 9 B A R B R SR AR A SR DL T L R B e R B IE R . R R Al R R Pk
FORE i o 3K R 5 A B IR SCPE R N R P R I B ) A R AR A T A
SCRR

T [ 1 BT A5 3 5 iR 0 0 e 2 — A AL IR BRI AT LA A AR A R R LLE
RE R AF A BB BRI 1 R AR B g R R e TR IR A R B e

IR ] 308 4 2 = S CRLA M 27 I 18] ) {ELJ2: il e 5 0 12 AT R L b H 3 o R Do o O 7
[E1) P28 IE | ] o 25 St A R G At 2 R ) 90 T 0 B N G R AT RE R I . K U O
T 2 2 Se B AT OF S AL BN A Jp BEE B AT DLAE RS i A Jn B L ARAR A — AR IR R R Rk
R4 R L VR LB E AR AT ) B BEIST ) L 4 BRI A 80 . A 8 [ 8 SR B AR i I 2 s L 3
WA —FRA R . V52 B LR, JF HOA sevrid ad o IR0 BER 1] A5 0k . Ah [
B e 5 R4 B0 S AT I LA IE L JF O — RE 2 .

UFE  Notes and Comments

E3Z3d |

1. It is recommended that business travelers prepare for country visits by reading travel
guides, which are located in the travel section of most libraries and bookstores: F&f/]#
WO 55 Bk AT 7 108 5 Bl 15 i D 48 T B B 5 [ A BT e A L R 48 T B R TT LU R 22 B T
TR E A AR G FHE . %% % A Itis... that ... €&k % & @F etk ¢
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2. Some of the cultural differences that U.S. firms most often face include distinctions in
business styles, attitudes toward development of business relationships, attitudes toward
punctuality, negotiating styles, gift-giving customs, greetings, significance of gestures,
meanings of colors and numbers, and customs regarding titles: 3 [E/\ &) 28 ¥ fill 1) f) — L&
SO 2 S A A B 55 07 300 R e R 95 G B8 Y AR E LR ST IR 0 2 BE LA XUAK L I K AL A 1
5L ) | T340 3 S B TS 0 & LA S AR A AT G KU I 16T, % 2 that 3] & 69 &
BAGES TUKF 2FOT0, ~RA* KORXETAHGERA o 23R THRA,
distinction #e difference /& 1% & % ¥ & Bl 3L 44 , 3 & % “ £ F ;42 significance #= meaning R
B, 4 %E#ﬁ“?@i”,/&%/ﬁf?ﬁ“é}i"a

3. Lack of familiarity with the business practices, social customs, and polite norms of a
country can weaken a company’s position in the market, prevent it from accomplishing
its objects, and ultimately lead to failure: ANZARRT 55 151 41 2 KUAR Al — A~ B ZE A #LAX
ZXHIES — A FTETT S E R AL Wi SE A R BRI e A S BRI, A g F o4
FalX FQHGABER, ZHAEK K, AT LA E, lack of familiarity with ... #&“F # &’

4. In some countries, businesspeople have a very direct style, while in others they are
much more subtle in style and value the personal relationship more than most Americans
do in business. For example, in the Middle east, engaging in small talk before engaging
in business is standard practice: ZEALLE R, LW AR T RIB B ME DI —LER,
ATH T 15 2 AL KRR BRI RZ B NN N E TR, e, 7R, JF
W67 55 A S I — 2 LR AR UER %], subtle in style &1 % af & #4144 & # X “F XA HP 7,
value % 8 & A | T & A “de -+ HFEL”, small talk 9 & & £ “H W,

I33Z —H-

L. ANV Z T FIAS [ B T A B Y 22 5%, i 2 s 1] — AN 1R 5K, 20 m) AT LT il A ] SC Ak
B A G 2 S 3 28 S0 Ak 22 S AT RS R R 7 i BT VL3 R T . Many foreign markets
can differ greatly from the home market and by visiting a country, a company can
familiarize itself with cultural nuances which may impact the design, packaging or
advertising of the product KB E MG ABOLENR TR KBl B0 TFA
T ALK EELE, “BRF T~ NER” A KB ‘1’ TR ARG S, BB 4x da L
4&%—5—”&:fﬂﬁw/\4i,z.$’7‘f’ TRA-NZEAGlROMNEBREL, “Fa"BTA
have impact on ... # & T 4 A £ A % 9 imapct,

2. BRYAY R R 55 R AT RO BT R R R R AT T A 2 S L SR
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DU A R ik 2 47 58 b i 3. Typically, a successful business trip requires months of
planning. This section focuses on the many steps required before traveling abroad and
offers recommendations that will make the trip more successful. “& & # &” T i & focus
on,“# & # #”% 2 414 offer reccommendations 4 2%, “H (AKX R G E 4, A
AT AR BRI AEHERR AR NRBGRELE4,

3. RS N VB — KA R P IR G R A A IE AR AT S LT I8 A He A B D %
Businesspersons are required to have a current passport, visas from certain host
countries and, in some instances, vaccination records. % 4 & ¥ F % — %, R F ok &,
“HAA AT & ¥ A& in some instances, “#& M A& %7 # % vaccination,

A R WA FE AR PR AR A XN A T AT E 7 UEW SO . If the company is bringing a
product for demonstration or sample purposes, then an official document or certificate
may also be required. “& & # # & ” T # # a product for demonstration or sample purpose,
“g x4 M i#E A official document, 4 4 A then &£ £ W X4 L HKBEAGHE L4,

5. AT A o BN [R) 3 R = ) CRL 455 R A I () ) o {EL R i 3 5 N 1% S T BE R 3 . The
usual processing time for a passport (including time in the mail) is three weeks, but
travelers should apply as early as possible. “# 32 & " < &1 # processing time, “i# %~
% usual , 1Bk BB L 4, SR B EAEKET XA ARG R EGEE,

6. R ) A X 3 I [ o A I ] o 2 B A R HC A 2 R ) i e T 0 S N iR AT g
R i . BT . 2 228 9% O 2 A T B 2 A BUE WY, AT LR P N 2 A B
Particularly if time is needed to obtain visas. international driver’s licenses, or other
documents, then the traveler should apply as early as possible. Emergency situations can
be expedited within two weeks for an additional fee and proof of the need for the
service. R#FE R G H daF----- #oeeeeee "AE L ErEOLE TEgG ERL
W7 EFEGgHL K FT BT, “F A HE R E A emergency situation, “ A 27 & 4 A 3 19
expedite, “ % % % 7T # #% additional fee,

Fi¥5  SKkill in Focus: $ffyik:

PrA) S 7y BB A BTSRRI LA . DU R S
DR WA PR B A A A o DU SE I B PR A 4 75 L 2 R O DU (9 /0] 1 S5 A A I, 1) A 92
BB G AR O W] 5 T ) 1 A LR T ) 2 O R SRR AR WA . DR
A L B — A A PR = AN DUE AT X T3 B D O I ST ) T AR L A I 32 B
TSR B TR AT IR TR AR ) — BOME BEOR AR . R ) % D) R R SCITBAG 45 A0 T A L U
o PR R R R IE I BARERAE I, B 5 0SB A 50 A7 AR 2V 3 9 S R ) 5 )
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L2 L BER
Good night, then. Sleep to gather strength for the morning, for the morning
will come. Brightly will it shine on the brave and true; kindly upon all who suffer for the
cause; glorious upon the tombs of heroes ... thus will shine the dawn.

B B 7L ARG 2 . B W R T DL e WY R A B AR T 4 BRE B OORE
el o R RSl e 1R A 55 R AL S A AT SR U R SRR O T O SCT A2 S2 ME o T
BRAERKMRAYIER . BEUIAE 2 2 XA R 1 5 .

PR : £X F % morning ... morning ... it # L H TR I WHUR Lrtt i frz‘léﬁ'
— R b L zkiﬁ}uié ﬁﬁ?ﬁﬁﬁkm = /\#%{}éflﬁk’? BEgFARRKLELA R AR
&, %4 AT kst A E s EHERDPN TR A Eﬂ&”ﬁé\%f?o

But when the politician or the engineer refers to oil, he always means mineral
oil, the oil that drives tanks, aeroplanes and warships, motor-cars and diesel locomotives,
the oil that is used to lubricate all kinds of machinery. This is the oil that has changed the
life of the common man.

B s (I YA S B AR DR 3 i #4 I , Al iy 8 59 L #0207 Bl . X Al R LA
RITHE 50 IF AL T AL TR IR S L4, Al LR R I 39 45 LB . 302 3 il 50 1
38 A AR

TR : & 4 & 4% A4 T4 mineral oil 4= = & the oil that ... % 24 /74 & £ 4o & %,
W, 2BFHARABGEY a, X BT A Ak R A i saﬁhéﬁf»x ------ y T e .

AR Ay @3&‘1’ St ik M A K AR
R R #iLIEUIUL%%‘(@ AR R B] /)N G 0 T 0k 20 b 3 XU B 7 B AT DA

A ET 3, R BRI — . JUIEI Y T A
# X : No matter how hot it is “outside”, once you step onto the trail through the
forest on Jiuzhaigou in Sichuan Province, the sweat withdraws from your body. In

addition, the breeze refreshes you with a gentle caress. How cool it is!

o BEgRA-NEK G, a4 = E & L. e OF SB @ UR e gf;g_’ ...... ﬁ.g ...... . -
ERAHMLEA—ANHE, FXBERXENZGE #BAWS  AHRBEALTRE X G
B,

FMETR T ) AR RO — ARk AL T8 N 4l Sk P 0 AL o B JS Ak L R R R
BRI E I, Al RAT
% 3 : For a hundred years, the finest sons and daughters of the disaster-ridden
Chinese nation fought and sacrificed their lives, one stepping into the breach as another
fell, in quest of the truth that would save the country and the people. This moved us to

songs and tears.

WR: 2agtod SR A, AT RGARE— DML, FXARAXGTOL LS H
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1. In the spirit of frankness which I hope will characterize our talks in this week, let
us recognize at the outset these points: we have at times in the past enemies. We have great
differences today. What brings us together is that we have common interests which
transcend these differences.

2. 1825 1Ly AR W A5 PO AR b ] A T 0 SR P AR 22 B A SR R — 2R PR T T /N ER L L
AT, LB AL AR IR R TE = =5 I B — R KRR, B LK

IRGISEEFL:

L. 3RA BIRATA A 200 2 2 AR, LEFRATA S 33X T 48 2 10K Bl — I 1R 5 AN
AL i B R — e N FRATE 22T, SRIBATAEE KRB 2B, FATZ B LIE F)
—E ok R T RRATAT A R A X 2 Y S [ ) £

2. Strolling along the path you can hear springs singing everywhere in the bamboo
forest. Several little springs assemble into a narrow but deep little river, running along the
mountainsides. Meeting a small cliff, it falls down two or three feet with drops splashing.

forming a thin water curtain which gently covers your shin.

#Z.>] Exercises
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Zi%N  English-Chinese Translation

Translate the following sentences from English into Chinese:

1. Consumer borrowing continued to climb in January, driven largely by student
loans, sustaining a trend begun in the final months of 2011.

2. After years of trying to shed debt, Americans are starting to borrow again.

3. Household borrowing through car loans, student loans, credit cards and other
debts, excluding mortgages, rose at seasonally adjusted 8.6 % annual rate in January.

4. The recovery, in turn, bodes well for consumer spending, which has been
lackluster in recent months.

5. While tuition is rising, students are finding credit readily available, so they choose

to study further.
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6. Economists say student loans are increasing as more young people stay in school

longer — or return to studying — in the face of a still slow-growing job market.

NiEZE Chinese-English Translation

Translate the following sentences from Chinese into English:

L. A= Ju R I R A BRI A T T — D A B TR & .

2. 3K S PR Z AR el R S B R R AR 1 T KU K BH R AR R R B 4 PR AR RE VR I H Y R

3. FAERRUR BT b Z i, OB AR /NI ——2000 4 KUBEFI K FHBE & 2 ok 7 423k % iy
SEAF0.5%,

4. fHIZAR 22 W 58 G2 IR B 33X YR P R i Je T 2 IR AR B YR E B2 R R b AR LR B AR
S A B Y I o=

5. 2008 4 1Y 28 U A ML b H I SR A0 728 R I M 5 45 52

6. HAR e RE T L H & AR AR IR AT K 2t A RE IR R R )

| STEE |

Zi%N  English-Chinese Translation

Translate the following passage from English into Chinese:

Attitudes toward punctuality vary greatly from one culture to another and, if
misunderstood, can cause confusion and misunderstanding. Romanians, Japanese, and
Germans are very punctual, whereas people in many of Latin countries have a more relaxed
attitude toward time. The Japanese consider it rude to be late for a business meeting, but
acceptable, even fashionable, to be late for a social occasion. In Guatemala, on the other
hand, one might arrive any time from ten minutes early to 45 minutes late for a luncheon
appointment.

When cultural lines are being crossed, something as simple as greeting can be
misunderstood. Traditional greetings may be a handshake, a hug, a nose rub, a Kkiss,
placing the hands in praying position, or various other gestures. Lack of awareness
connecting the country’s accepted form of greeting can also lead to awkward encounters.

People around the world use body movements and gestures to convey specific
messages. A misunderstanding over gestures is a common occurrence in intercultural
communication, and misinterpretation along these lines can lead to business complications
and social embarrassment.

It is also important to understand the customs concerning gift giving. In some cultures,

gifts are expected and failure to present them is considered an insult, whereas in other
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countries offering a gift is considered offensive. Business executives also need to know
when to present gifts — on the initial visit or afterwards; where to present gifts — in
public or private; what type of gift to present; what color it should be; and how many to
present. Gift giving is an important part of doing business in Japan, where gifts are usually
exchanged at the first meeting. In sharp contrast, gifts are rarely exchanged in Germany
and are usually not appropriate. Gift giving is not a normal custom in Belgium or the
United Kingdom either, although in both countries, flowers are a suitable gift when

invited to someone’s home.

NiEZE Chinese-English Translation

Translate the following passage from Chinese into English:

BEPRAF AU o R AL EAFA — IR AR 4 IR AR 22 [ 58040 25K i 4 SR A o 1 R
o TR N VR LR B o 3L IR I [ R ) 2 3 R v I AR U8

A8 [ 52 SR B 55 R e A8 I T AN o WL DG iR I 48 HE 1 IX — R AR B . R, A ]
T 95 AR DA A 0 sl Rl 46 H i AR TR AT TR A VR IEE AR B E R MR R, &
TN A Y 38— A ] R it IS 107 32 A% X 8 TE K, DR Oy 8 A B o B I AR Al . [ A DGR
FIORFRIBE & LA T i il H 8 [ A ST R 25K

T [ 50 4 b 2 B ORI A A AHTE] . RO 3 A 26 [ 52 DR T RE B8 A AT A PR L EL 2
SRAE B 3K Fe 4 H Y3 2 105 76 Al 45 B R AT ) 2 ik AT i mT RE A PR . RIS oAy 25K, AT IS
SRR P BREIZ 0 FEAE A5 FERE A AL 19 2 1 . B 2 il vh O 4R A% SR RGE AT
R 32 DA 55 o O R R A B A4 2 A ) I R DX A T R AR A

H3:4 2]l  Independent Study

Translate the following passage from English into Chinese:

A number of factors must be considered when you plan a travel itinerary.

Travel Agents: Travel agents can arrange transportation and hotel reservations quickly
and efficiently. They can also help plan the itinerary, obtain the best travel rates, explain
which countries require visas, advise on hotel rates and locations, and provide other
valuable services. Since travel agents’ fees are paid by the hotels, airlines, and other
carriers, this assistance and expertise may be free to the traveler.

A well-planned itinerary enables a traveler to make the best possible use of time



010 | #iéwm i 75 iB fF

abroad. Although it is expensive to travel and a businessperson’s time is valuable, an
overloaded schedule can be counterproductive. Two or three definite appointments,
confirmed well in advance and spaced comfortably throughout a day, are more productive
and enjoyable than a crowded agenda that forces the businessperson to rush from one
meeting to the next before business is really concluded. If possible, an extra rest day to
deal with jet lag should be planned before scheduled business appointments. The following
travel tips should be kept in mind: the travel plans should reflect goals and priorities.

Obtaining names of possible contacts, arranging appointments, and checking
transportation schedules should be accomplished before the trip begins. The most
important meetings should be confirmed before leaving the United States. The Department
of Commerce can offer assistance through programs such as the Gold Key Service. As a
general rule, the businessperson should keep the schedule flexible enough to allow for both
unexpected problems (such as transportation delays) and unexpected opportunities. For
instance, accepting an unscheduled luncheon invitation from a prospective client should not
make it necessary to miss the next scheduled meeting. The traveler should confirm the
normal work days and business hours in the countries being visited. In many Middle
Eastern regions, for instance. the work week typically runs from Saturday to Thursday.
Moreover, lunch hours of two to four hours are customary in many countries. Foreign
holidays should also be taken into consideration.

The Department of Commerce’s Business America magazine annually publishes a list of
holidays observed in countries around the world. Information from this useful schedule,

'y

entitled “World Commercial Holidays.” can be obtained by contacting the local Export
Assistance Center. The U. S. traveler should also contact an Export Assistance Center to
learn of any travel advisories issued by the U.S. Department of State for countries to be
visited. Advisories alert travelers to potentially dangerous in-country situations. The
Department of State also maintains a telephone service for recorded travel advisories. The
U.S. business person should be aware that travel from one country to another may be
restricted.

Check List for Business Meetings and Travel Abroad. Schedule meetings before
leaving the United States: Businesses should determine if an interpreter is required and
make all necessary arrangements prior to arriving. Business language is generally more
technical than the conversational speech with which many travelers are familiar and
mistakes can be costly. Prepare new business cards in proper languages: In most countries,
exchanging business cards at any first meeting is considered a basic part of good business
manners.

As a matter of courtesy, it is best to carry business cards printed both in English and in
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the language of the country being visited. Some international airlines can arrange this
service. Prepare for adverse weather conditions: Seasonal weather conditions in the
countries being visited are likely to be different than the United States. Health care issues:
Plan appropriately for prescription drugs, health insurance, vaccinations, diet, and other
matters. Electrical current: A transformer and / or plug adapter may be needed to
demonstrate company products and to use personal electrical appliances. Money: U. S.
banks will be able to provide a list of ATMs overseas, exchange rates, and traveler checks.
Transportation: Companies should prepare for any travel in-country via public or private
transportation. Communication: Individuals should leave phone and fax numbers and an
itinerary with proper company officials in case of an emergency. Culture: Individuals
should familiarize themselves with basic cultural traits such as hand signals, street signs,
and basic courtesy such as tipping. Foreign goods: Individuals should be aware of U.S.

Customs regulations on what can be brought into the United States.

Translate the following passage from Chinese into English:

BE At TR 7Y 28 5 E DU AT LUK R 95 N BRI 4 0 A5 B B B AR AT DU IR AR § 1Y
7 4, L T D22 R 1] 45 3 B A0 A\ A N B B B SR HE T sl AT Ry s Nk
AN R i 2Z 11T JE F0 24 b A BE Ah B b DR &R

YR 55 R IR A — S R TR L AT AT DU > b 4 3 A B B b AR N BT R A AT Y
7 B, LA TR RS AR T LAAS B Y BRI 55 o ATl A 40 B B AR 55 48 ). D3 Ab
FRATIH L, 2 /A R R 7 55 R D 4 A BRI U ) B R A IR B TR I B R
FEFNAE VLR 1Y 7 55 v T T AT A .t IR R 45 N B NSRBI A R A5 1M O AR L SE B L L
YR I B H Y LA T s A5 3 1 55 B

FRATT R LR R A B o 2 3l T — A B 20 7 B S i G L B R O B — A R
BRATAS[R] F0 7 SC LB 1 BE . AT 543540 7 R REAS I IR N LA S S AN B HE A . TE A LE
A B TR W] SR AT DA A il 9 OB L 1 O T2t vl LA Bk

AR N 38 W32 5 2] — 26 i SCAR AZ B 1 A LAY

TEFE PR 55 R R b A Y T2 Rk fir 2w s RIRE . P2 R R (AR %k
FE RN PE 220 X 07 AR T4 R e G 1Y . 7R AR AR DI . SR DT R A
AT PN S A8 . AT I A A S AR 7 Y S A DL s B A AR Sy — 7 T R
N LA ARFR » RATTE IE KL 8 0 0SS0 b A0 ik . A FORII 5 PR 9 AT 7Y 55 45 i
i FRIE X 7 e 42 (Monsieur) 3 R N " (Madame) 1R 528 5 117 5 P06 3 5 38 (0 N 2R A47 7 55 4%
fileBF 5 R AZ BRI X 5 S AR (M ) B Ze 7 (Mrs. ), TR X 5 19 G R — il K i i 1

SEHRT 95 4 i IR AR . R — SR R A H R — N E KB R
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¥ Reference Version
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Hi¥X English-Chinese Translation

T S5 R TR SCAR IR B . AR 55 RN 5L A R AT R AT A A BT ORI 2k A AT B H 30 3 Y
F S SCAC RN A BT TR 0 R SO IE P S ] R T A5 R A A S s . S 2 TR T S5 AL A
R R T IR 2T RS R e A AR AR B . FRATT A UL 95 R AT 2 3 I 32 iR i 4 A Rk X 3
Vi [ A B e & RS A BHE R 2 808 T A5 MR BFAE & . S8 A m] &8 il B 1Y — 28 304k 22 S A0 4
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I S, DR SR G R KU S5, B 7E 28 [ N 08 Sk B A S S B 2 1 BT LA ] I i A 2 48
ZEE N K s E B K TS AR P . 7EH RN, 7 XA BCFE A 8 ORI B A8 B 5 2 = A Al 2
WAL T AT E AT, 10 IABFLE E R RE MmN 4 72 B A ZIREFE . 70N F) I S
LFRR RS R IR R, 3 I A 0 okay” T B FEE B CE TR BB LR H AN R,
OV ABREANER, TEOH L A8 EXEMEEZ B ER” BAELEN —LEE, N
NP B PNE (2520

FRAR T B I 0 S Y S Ak 25 S 0 T B R A5 R R D R AR OC B A . RV 55 S B Ao KUR L — A
R IIFLAL S H 55— DA FTET S E AL, A F A B B O A 8RN,

FE AR DAEYIE S BE SRR TR RS R RMEEN, EAEER S ARNTRRE
e MAE D Sh— L [H 58 MWATRY 7 KBS 2 BB R REBRIL RSB EET AT AWM EEZ, L,
TETAR T 55 06 sl O 4w SR 0 RS2 — Al AT A

iZZE Chinese-English Translation

It is highly recommended that company officials visit the countries to examine the markets where they
are considering selling their products before any transaction occurs. Many foreign markets can differ greatly
from home markets and by visiting a country, a company can familiarize itself with cultural nuances which
may impact the design, packaging or advertising of the product.

Moreover, traveling abroad allows one to locate and cultivate new customers, as well as improve

relationships and communication with current foreign representatives and associates. Typically, a successful
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business trip requires months of planning. This section focuses on the many steps required before traveling
abroad and offers recommendations that will make the trip more successful.

All overseas travelers are required to have proper documentation before leaving China. Businesspersons
are required to have a current Chinese passport, visas from certain host countries and, in some instances,
vaccination records. If the company is bringing a product for demonstration or sample purposes. then an
official document or certificate may also be required. Normally, businesses should allow two months to

acquire all of these documents.

#.2] Exercises

Al F#iE Sentence Translation

ZiFX  English-Chinese Interpretation

1. TR KO IREN T, — 308 2 S sk Ak 22 B2 T Fp 2 1 2011 4R R I/ LA iy BT #.

2. REATEELIVFE IR 5 2 )5 A SO IR o8 7.

3. BRI IR YR B AR SEE AR R B RN B ST AN S B YK, — A L £ BT T FE
PR 8.6%

4. Sk, TR S BUR F IR IE LA A Ok — B IE S E T X2 B

5. — A Bk AEAE AT R IR A5 TSR TT LU S BT LAt ok R Ak SR AR R T

6. LT UL AR R T, RO TE WO TSR3 R B0 1 B T 3 . B 2 1995 4R A AR TR R ST I )

KT —3 BRIl k5o,

XiZZ Chinese-English Translation

1. Starting in the mid 1990s, renewable energy experienced a remarkable boom.

2. These factors drove sizable investment in wind, solar, and biofuels technology, as well as rapid
development of renewable power projects.

3. The boom started from a tiny base — wind and solar energy combined accounted for less than 0.5 %
of global power generation in 2000.

4. But many observers felt this boom might be a launching pad that would spur renewables to become a
substabtial part of the world’s energy picture over the next decade.

5. The financial crisis of 2008 and its aftermath brought the renewables sector down to earth.

6. In spite of a slowdown, renewables will remain an important part of the world energy agenda.

45T Ei%  Passage Translation

FiFiX English-Chinese Translation

X S B ) 2 B R SC AR Y D TR 22 AR R I SRR A L S ST IRIR A AR . B WA H AR AN FEE A
EHrat AR 25k AR T E R AX PRI A ZIMR . B A NI S SUCR B TALIT . B 7E
WG E R R L EZN RN S BIRARIE . WAL M R, AT RLAE SR 2 )R F
DU - 043 22 D0 B AT A Ao 7] b A7 B
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FE U5 16 A 2538 09, (ELJE G 0% AL W 30 R 2 AT RO 80

Ni¥ZE  Chinese-English Translation

A valid passport is required for all travel overseas. Application may be made in person or by mail. A
separate passport is needed for each individual who will be traveling. Applicants must provide proof of
citizenship, proof of identity, two identical passport photos, a completed application form, and the
appropriate fees. The usual processing time for a passport (including time in the mail) is three weeks, but
travelers should apply as early as possible, particularly if time is needed to obtain visas, international driver’s
licenses, or other documents. Emergency situations can be expedited within two weeks for an additional fee
and proof of the need for the service. If you have a current passport, make sure that it remains valid for the
entire duration of the trip. Some countries require that the passport has a validity period of up to one year
after travel to the country. Visas are required by many countries and cannot be obtained through the office
of passport services. They are provided by the foreign country’s embassy or consulate in China for a small fee.
The traveler must have a current passport to obtain a visa, and in many cases, a recent photo is required.
The traveler should allow several weeks to obtain visas, especially if traveling to developing nations.

It is important to note that some foreign countries require visas for business travel but not tourist travel.
Therefore, when company representatives request visas from a consulate or embassy, they should notify the
authorities that they will be conducting business. Business people should check visa requirements each time
they travel to a country because regulations change periodically. Contact departments concerned to learn
about documentation requirements for the countries where you will be traveling.

Requirements for vaccinations differ by country. While there may not be any restrictions on direct
travel to some countries, there may be restrictions if individuals travel indirectly, by stopping over in one
country before reaching their final destination. Vaccinations against typhus, typhoid, and other diseases are
advisable even though they are not required. The Center for Disease Control maintains a fax-back system

and a homepage to advice travelers of current country and region conditions.

BE%3E# Independent Study

FiFX  English-Chinese Translation

FEXRRATIT R TTEE R —~RIE R,

FRATACBET « AT AR AT DUPRAE | i A 22 HE AW T BT A . AT mT LS Bl R AT B T
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Ni¥ZE  Chinese-English Translation

Commercial and economic officers in overseas embassies and consulates will provide assistance to
businesspeople through in-depth briefings and by arranging introductions to appropriate firms, individuals,
or foreign government officials. Because of the value and low cost of these services, it is recommended that
traveling businesspeople contact the local overseas assistance center before traveling to a foreign country.

When planning a trip. business travelers can discuss their needs and the services available at particular
embassies with the staff of the local overseas assistance center. The business traveler will also find it useful to

read the “Commercial Guide for Overseas Businesspeople”. Additionally, it is advisable to write directly to
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the embassies or consulates in the countries to be visited at least two weeks before leaving the country to
address any communication to the commercial section. Business travelers should identify their business
affiliations and complete addresses and indicate the objective of the trip and the type of assistance required
for their mission.

Since foreign customs regulations vary widely with each country, travelers are advised to learn in
advance the regulations that apply to each country that will be visited. Business travelers that plan to carry
product samples with them may be required to pay import duties. In some countries, duties and extensive
customs procedures on sample products may be avoided by obtaining official documentation.

Business travelers should also learn about appropriate etiquette in cross-cultural communication.

Proper use of names and titles is often a source of confusion in international business relations. In many
countries (including the United Kingdom, France, and Denmark) it is appropriate to use titles until use of
first names is suggested. First names are seldom used when doing business in Germany. Visiting business
people should use the surname preceded by the title. Titles such as “Mr. Director” are sometimes used to
indicate prestige, status, and rank. Thais, on the other hand, address one other by first names and reserve
last names for very formal occasions and written communications. In Belgium it is important to address

9

French-speaking business contacts as “Monsieur” or “Madame,” while Flemish-speaking contacts should be
addressed as “Mr.” or “Mrs.” To confuse the two is a great insult.

Customs concerning the exchange of business cards also vary. Although this point seems of minor
importance, observing a country’s customs for card giving is a key part of business protocol. In Japan, for
example, the Western practice of accepting a business card and pocketing it immediately is considered rude.
The proper approach is to carefully look at the card after accepting it, observe the title and organization,
and acknowledge with a nod that the information has been digested, and perhaps make a relevant comment
or ask a polite question.

Negotiating is a complex process even between parties from the same nation. It is even more
complicated in international transactions because of the potential misunderstandings that stem from cultural
differences. It is essential to understand the importance of rank in the other country, to know who the
decision makers are, to be familiar with the business style of the foreign company, and to understand the

nature of agreements in the country, the significance of gestures, and negotiating etiquette.



	新编商务英语（第二版）翻译教程 目录
	新编商务英语（第二版）翻译教程 正文.pdf



